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Ecommerce Evolved
E-Commerce and M-Commerce Technologies explores
the emerging area of mobile commerce. The chapters
in this book look specifically at the development of
emerging technologies and their application in
Internet commerce. From E-business to mobile
database developments, this book offers a
compilation of readings that are useful to individuals
and organizations in the academic study and research
surrounding mobile commerce as well as in the
practical application of these technologies.

The Complete E-Commerce Book
This text offers a comprehensive introduction to the
theory and practice of e-business and e-commerce
management. The author, Dave Chaffey, brings his
trademarks of authority, clarity of expression and
teaching expertise to bear on a subject in which he
actively lectures and consults. Popular for its cuttingedge and contemporary coverage, this text offers an
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international approach and a good balance between
the technical and managerial topics of central
importance to developing an understanding of this
subject. Developed for students studying e-business
or e-commerce at undergraduate or postgraduate
level, and also used by many business managers, this
is the essential text to keep pace with technology,
strategy and implementation.

Introduction to E-Commerce Technology
in Business
"This research book is a repository for academicians,
researchers, and industry practitioners to share and
exchange their research ideas, theories, and practical
experiences, discuss challenges and opportunities,
and present tools and techniques in all aspects of ebusiness development and management in the digital
economy"--Provided by publisher.

Web Commerce
For a business to thrive competitively in today's
marketplace, it needs to have an effective ecommerce channel. Getting it right opens up new
markets and opportunities; getting it wrong leads to
declining revenues and profitability. To ensure
effectiveness, business leaders and decision-makers
must understand how e-commerce channels work to
make the best strategic choices for their business.
Drawing on experience in consulting to large complex
organisations and ground-breaking primary research
with senior executives from leading corporations,
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Leading Digital Strategy creates a convincing case for
action and offers practical strategies, methodologies
and models to improve the effectiveness of a
company's online offering. It explores how to align
organizational structure with wider goals and
implement a customer-centric culture. With coverage
of the key digital trends, tools and technologies
affecting business today, it provides a practical
framework for multi-channel success. This book
challenges leaders to become as fluent and creative
in digital as they are in finance, sales and marketing,
and equips them to choose the right strategy and the
right people to make it happen. With strategies for
improved operational performance and enhanced
engagement from senior management, Leading
Digital Strategy gives readers the power to drive
forward effective digital initiatives and realize
rewarding opportunities for change.

Managing Business Interfaces
Amiya Chakravarty is a big name in production
manufacturing and Josh Eliashberg is a huge name in
marketing. This is one of the first books that
examines the interface of Marketing and Production,
with the chapters written by well-known people in the
field. Hardcover version published in December 2003.

Improving E-Commerce Web Applications
Through Business Intelligence
Techniques
This book provides specialists and executives with a
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clear, yet practical set of recommendations to meet
the challenges of digital transformation and ensure
long-term success as a leader in a primarily digital
business world. The authors describe the fundamental
principles of digitization and its economic
opportunities and risks, integrating them into a
framework of classic and new management methods.
The book also explores how increasing digitization –
not only of communication, but of complete value
chains – has led to a need to establish a digital
business leadership. Digitization is changing people
and markets: it causes the upheaval of entire
industries, creates new digital-centric companies, and
forces established companies to cope with the
transformation activities associated with these
digitization processes. New approaches and methods
have to be learned, tried and tested patterns of
thinking have to be explored, and last but not least,
innovation activities have to be understood as
continuous necessities. At the same time, digital
business offers considerable opportunities for
renewing competitive advantages, improving existing
process structures and realigning products, services
and business models.

E-Enterprise
The acceleration of globalization and the growth of
emerging economies present significant opportunities
for business expansion. One of the quickest ways to
achieve effective international expansion is by
leveraging the web. This book provides a
comprehensive, non-technical guide to leveraging
Page 5/27

Download Free Digital Business And Ecommerce
Management 6th Edition
website localization strategies for global e-commerce
success.

e-Business in Construction
E-commerce is still a new and volatile industry, but
each day a new enterprise pops up promising to be
the next big thing. The real challenge is to understand
what is involved in using the Internet as a means to
building a successful business. Rather than coming up
with marketing hooks and product innovations, eEnterprise: Architecting Enterprises with E-Business
Models and Components demystifies E-Commerce
and describes how a business should determine its
own future by taking the next step and becoming an
agile "e-Enterprise." Faisal Hoque introduces the
concept of high-level abstraction of business
processes and application functionality that result in
reusable business and technology components. He
provides a methodology that is critical for all business
leaders and technologists trying to build an enterprise
on the Internet.

E-Commerce 2016
This is the fourth edition of a unique textbook that
provides extensive coverage of the evolution, the
current state, and the practice of e-business
strategies. It provides a solid introduction to
understanding e-business and e-commerce by
combining fundamental concepts and application
models with practice-based case studies. An ideal
classroom companion for business schools, the
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authors use their extensive knowledge to show how
corporate strategy can imbibe and thrive by adopting
vibrant e-business frameworks with proper tools.
Students will gain a thorough knowledge of
developing electronic and mobile commerce
strategies and the methods to deal with these issues
and challenges.

Handbook of Strategic e-Business
Management
This book is designed for people who want to
understand e-commerce - and by "understanding", we
mean first and foremost Why and What, not How.
Why is Amazon dominating the market? What
happened between 1995 and 2015? Why were the
incumbents like Walmart not able to fight back? What
will become of the herd of new unicorn e-commerce
companies? And what will happen to the traditional
value chain on which retail companies operate? This
is not a book about How, though, so don't read this
hoping to learn "how to master online marketing".
From our point of view, the Why and What is much
more challenging and important, whether you are
running a company in this market or are a student
wanting to break into it. In this book, we'll share what
we've learned.Look forward to more than 450 pages
of valuable material about changes in the value chain,
a lively review of how e-commerce has developed
over the last 20 years, 50 case studies of digital
business models large and small, three extensive
interviews with leading e-commerce entrepreneurs,
and strategic mind-games galore for a range of
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industries. The Story so far: Join us in revisiting the
last 20 years of e-commerce. Look into the ups but
also the downs of various business archetypes. Also,
find a detailed analysis of recent market
developments and major players in China. Basic
Concepts: Learn about the interaction of all building
blocks along the e-commerce value chain. You will
understand how to make your customer happy in
terms of demand based procurement, distribution,
customer service, and much more Case Studies: Get
insights into 50 renowned online players around the
globe. Each profile covers a detailed business model
assessment and market positioning. The authors give
a brief outlook on challenges and opportunities for
each of the companies portrayed. Strategic Aspects:
Find answers to major strategic questions: How to
prosper in a "GAFA" dominated economy? Should I
resist the temptation to sell via Amazon? Are banking
and insurance the next industries to be radically
transformed? and what is taking so long in the home
furnishings sector? Interviews: Tap into the
knowledge of successful serial entrepreneurs and get
inspired by the latest insights of Stephan Schambach,
René Köhler, and Florian Heinemann. Benchmarking:
Learn how to benchmark your own e-commerce
activities and take a closer look on aspects such as
platform, business intelligence, online marketing, and
CRM. Sold over 3.000 times in Germany. Voted the
best book about E-Commerce!

E-business 2.0
Lecture Notes from the year 2014 in the subject
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Computer Science - Commercial Information
Technology, - (International Islamic University
Chittagong, Bangladesh), course: Computer
Application in Business, language: English, abstract: ECommerce is a hot topic over decades. This document
will give an idea of E-Commerce technology and its
perspective in Bangladesh. This lecture note was
prepared for the course named 'Computer Application
in Business' at Department of Business
Administration, International Islamic University
Chittagong, Bangladesh.

E-Business and E-Commerce
Management
The convenience of online shopping has driven
consumers to turn to the internet to purchase
everything from clothing to housewares and even
groceries. The ubiquity of online retail stores and
availability of hard-to-find products in the digital
marketplace has been a catalyst for a heighted
interest in research on the best methods, techniques,
and strategies for remaining competitive in the era of
e-commerce. The Encyclopedia of E-Commerce
Development, Implementation, and Management is
an authoritative reference source highlighting crucial
topics relating to effective business models,
managerial strategies, promotional initiatives,
development methodologies, and end-user
considerations in the online commerce sphere.
Emphasizing emerging research on up-and-coming
topics such as social commerce, the Internet of
Things, online gaming, digital products, and mobile
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services, this multi-volume encyclopedia is an
essential addition to the reference collection of both
academic and corporate libraries and caters to the
research needs of graduate-level students,
researchers, IT developers, and business
professionals. .

Digital Information Processing and
Communications
Strategies for e-Business
Understanding The Vast And Expanding Field of ECommerce Laudon's E-Commerce 2016: Business,
Technology, Society emphasizes three driving forces
behind the expanding field of e-commerce:
technology change, business development, and social
issues. A conceptual framework uses the templates of
many modern-day companies to further demonstrate
the differences and complexities in e-commerce
today. An in-depth investigation of companies such as
Uber, Pinterest, and Apple kick-off the course while
preparing you for real-life scenarios. In the Twelfth
Edition, Laudon and Traver add new or update
existing case studies to match developments in the ecommerce field as they exist in today's tech world.
They built in additional video cases for each chapter,
making the material even more accessible as you
prepare for future in business.

Introduction to E-business
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In the coming years, digital technology will radically
increase the speed at which business is conducted.
Ultimately, digital technology will transform three
major elements of any business: relationships with
customers and business partners (commerce),
information flow and relationships among workers
within a company (knowledge management), and
internal business processes (business operations). "Ecommerce Strategies" deals with the first of these
elements by providing IT decision-makers with a
broad education about the benefits of implementing ecommerce solutions in the enterprise. It also provides
case studies of successful e-commerce
implementations using Microsoft technologies that
offer benefits such as increased productivity, faster
order cycles, lower manufacturing costs, and lower
total cost of ownership. The book leads the reader
through each case study, describes and quantifies its
benefits in detail, and provides an evaluation guide to
help the reader determine whether the case study
and implementation are relevant to his or her own
business. It also describes a set of consistent ecommerce business applications and ties them
together chapter by chapter. The end of the book
describes how these solutions can be woven together
into a comprehensive, enterprise-wide system of
digital solutions -- what Microsoft calls a Digital
Nervous System (DNS).

e-Business & e-Commerce for Managers
"This book provides comprehensive coverage of
issues associated with maintaining business
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protection in digital environments, containing base
level knowledge for managers who are not specialists
in the field as well as advanced undergraduate and
postgraduate students undertaking research and
further study"--Provided by publisher.

Digital Business Security Development:
Management Technologies
"This book offers insights into issues, challenges, and
solutions related to the successful application and
management aspects of electronic business,
providing a comprehensive framework for researchers
and practitioners in understanding the growing
demand of e-business research"--Provided by
publisher.

E-commerce Strategies
relationships with colleagues and clients; understand
Netiquette and codes of conduct for doing business in
the virtual world; and conduct meetings, conferences,
and training seminars in Second Life." "Filled with
proven tips and techniques, this is the one book that
reveals the best ways to make money using the
hottest space online." --Book Jacket.

Impact of Mobile Services on Business
Development and E-Commerce
This is a great value multipack consisting of Chaffey:
E-Business and E-Commerce ISBN: 0273651889 and
Strauss: Building Effective Websites ISBN:
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Trends in E-Business, E-Services, and ECommerce: Impact of Technology on
Goods, Services, and Business
Transactions
This textbook focuses on the members of the digital
value chain of eBusiness and eCommerce and
dedicates a separate chapter to each member part:
eProducts & eServices, eProcurement, eMarketing,
eContracting, eDistribution, ePayment, as well as
eCustomer Relationship Management. In addition to
business models and business webs, digital
procurement and marketing processes are likewise
addressed such as electronic negotiation processes,
security questions with digital signatures, as well as
electronic supplier relationship management and
customer relationship management. The topics are
described based on explicit procedures and
descriptive examples of application. The gradual setup of an electronic Webshop for DVD’s serves as a
continuous case study. The book is directed towards
students of economics at universities and technical
colleges; it is also suitable for executives, project
leaders, and company experts who deal with the
digital value chain.

E-COMMERCE 2020-2021
The Complete E-Commerce Book offers a wealth of
information on how to design, build and maintain a
successful web-based business. Many of the chapters
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are filled with advice and information on how to
incorporate current e-business principles o

Localization Strategies for Global EBusiness
An Introduction to e-Business provides the
contemporary knowledge of the key issues affecting
the modern e-business environment and links theory
and practice of management strategies relating to ebusiness. This book brings together the most cogent
themes for an introduction to e-business and
constitutes a valuable contribution to formalising
common themes for teaching the subject in higher
education. It brings together theoretical perspectives
based on academic research and the application of ebusiness strategies. These concepts are further
explored in the six case studies that follow the set
chapters. This new textbook integrates the main
themes to provide a complete picture of the key
elements relevant to an introductory text in ebusiness. To fully appreciate the e-business
environment it is necessary to understand the links
between the different disciplines that come together
to form that environment. * Integrates business,
management, strategic management, technology,
marketing and economics within the context of ebusiness * Provides practical insight by including a
selection of in depth case studies on high profile
companies, such as Amazon.com, e-Bay and Google *
Text is supported by web material supplying further
case study material, Q&As and additional sources of
information
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Digital Rights Management for ECommerce Systems
This volume covers business models, theoretical tools
and international aspects of e-business and ecommerce.

Digital Business and e-Commerce
Management, Seventh Edition
As whole, the ecommerce industry is ANTIQUATED.
It's out of date! and is way way way behind in terms
of what's actually working in the world of online
business. Most ecommerce business owners are still
doing things in the same way they were done back in
the early dot com days. And that my friend is a recipe
for disaster. There is SO much more to ecommerce
than building a store, filling it with products and
driving some traffic. If that describes you and your
business, then let this be your wake up call! There is a
transformative shift happening in the ecommerce
industry right now. What worked before is either no
longer an option or is rapidly losing its effectiveness.
It's time for you as an ecommerce entrepreneur to
evolve your brand, your business and your brain. THIS
BOOK, Is the playbook for capitalizing on this
evolution. Ecommerce Evolved contains a simple,
repeatable and proven formula to help you build,
grow and scale a wildly profitable ecommerce
business in today's competitive market. You will find
Zero Theory inside this book. Tanner Larsson has
distilled years of research & practical in-the-trenches
ecommerce experience into a hard hitting ecommerce
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blueprint. The book is broken up into 4 distinct parts
and each part is then broken down into a number of
focused chapters. The book kicks off with the 12
Principles of Ecommerce that have been developed
after working with over 10,000 different businesses.
These 12 principlesof which we can almost guarantee
you are violating over half ofare what differentiate the
thriving ecommerce businesses from the mediocre
ones. Part 1 which is called Evolved Strategy and is
where we pull back the curtain, take you behind the
scenes, and show you how 7, 8 and 9 figure
ecommerce businesses really work. Part 2 is called
Evolved Intelligence and deals with the most
underutilized aspect of most ecommerce
businessesyour Data. Part 3 is called Evolved
Marketing. In this section you will learn how to
leverage the your business's structure and data to
build create systematic and highly automated
marketing campaigns for both the front end and back
end of your business that produce massive return on
investment. Ecommerce Evolved takes you through
the exact same processes I take my high level clients
through as we restructure their businesses for
maximum growth, profitability and most importantly
longevity. As an added benefit Ecommerce evolved is
also the key that will unlock access to my private
ecommerce community. This is an up till now secret
group of ecommerce professionals where we talk
shop, strategize and grow our businesses through the
collective genius of the group. This book is literally
the step-by-step blueprint to building a successful and
highly profitable ecommerce business and the private
community is the support group that will help you
along the way.
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eBusiness & eCommerce
"This book highlights innovative technologies used for
the design and implementation of advanced ecommerce systems facilitating digital rights
management and protection"--Provided by publisher.

E-business and E-commerce Management
Mobile devices have become an essential item in the
daily lives of many people. As with any innovation,
mobile services present both opportunities and
challenges to current business models. The
development of mobile communication coupled with
evolving mobile services have completely changed
the business landscape and have transformed
consumer behavior. It is important to understand the
impact that these services have on users’ lives,
business, and society. Impact of Mobile Services on
Business Development and E-Commerce is a
collection of innovative research that focuses on the
importance of mobile services in business
development and discusses the provision of
decentralized services, mobile commerce and
marketing, and new models for the delivery of mobile
services such as business-to-consumer and peer-topeer. While highlighting topics including global
market, consumer behavior, and customer
satisfaction, this book is ideally designed for business
managers, executives, marketers, entrepreneurs,
financial advisors, consumer behavior analysts,
computer engineers, software developers, IT
specialists, students, researchers, and business
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professionals.

Leading Digital Strategy
New in the Second Edition Contains over 60% new
material Complete and extensive glossary will be
added Complete revision and update of the security
chapter (reflecting the recent Yahoo experience)
Strengthened coverage of E-Business to Business
Increased and redesigned case studies Increased
European and international coverage Revised,
expanded, and enhanced illustrations New, attractive
text design with features such as margin notes
Increased size of tables containing website contacts
Redesigned cover * Contains over 60% new material *
Complete and extensive glossary will be added *
Complete revision and update of the security chapter
(reflecting the recent Yahoo experience) *
Strengthened coverage of E-Business to Business *
Increased and redesigned case studies * Increased
European and international coverage * Revised,
expanded, and enhanced illustrations * New,
attractive text design with features such as margin
notes * Increased size of tables containing website
contacts * Redesigned cover

E-commerce and M-commerce
Technologies
As the Internet becomes increasingly interconnected
with modern society, the transition to online business
has developed into a prevalent form of commerce.
While there exist various advantages and
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disadvantages to online business, it plays a major role
in contemporary business methods. Improving ECommerce Web Applications Through Business
Intelligence Techniques provides emerging research
on the core areas of e-commerce web applications.
While highlighting the use of data mining, search
engine optimization, and online marketing to advance
online business, readers will learn how the role of
online commerce is becoming more prevalent in
modern business. This book is an important resource
for vendors, website developers, online customers,
and scholars seeking current research on the
development and use of e-commerce.

Digital Business and E-Commerce
Management
This two-volume-set (CCIS 188 and CCIS 189)
constitutes the refereed proceedings of the
International Conference on Digital Information
Processing and Communications, ICDIPC 2011, held in
Ostrava, Czech Republic, in July 2011. The 91 revised
full papers of both volumes presented together with 4
invited talks were carefully reviewed and selected
from 235 submissions. The papers are organized in
topical sections on network security; Web
applications; data mining; neural networks;
distributed and parallel processing; biometrics
technologies; e-learning; information ethics; image
processing; information and data management;
software engineering; data compression; networks;
computer security; hardware and systems;
multimedia; ad hoc network; artificial intelligence;
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signal processing; cloud computing; forensics;
security; software and systems; mobile networking;
and some miscellaneous topics in digital information
and communications.

Digital Business Models
Digital Business Leadership
Looks at examples of how companies are setting up
commercial Web sites, and discusses outsourcing,
electronic catalogs, server software, payment options,
and security

Encyclopedia of E-Commerce, EGovernment, and Mobile Commerce
This title seeks to explain how to choose and
implement the right e-business infrastructure and
how to deliver the strategies you have created. It
uses case studies to illustrate the successes and
failures of e-business initiatives.

The Unofficial Guide to Building Your
Business in the Second Life Virtual World
The E-Commerce Book
With a number of disparate, often geographically
distributed,organisations involved in the delivery of
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construction projects,there has been considerable
interest in e-business tools within theconstruction
industry. These tools open up a range of
possibilitiesfor the industry to rethink existing
processes and working methods,so their use is
increasingly common. Nevertheless, there has
beenlittle definitive guidance for practitioners,
researchers andstudents on the major issues in
electronic business from aconstruction perspective.
By bringing together 16 contributions from research
and industrycovering theory, technological issues,
practical implementation andlegal matters, and
illustrated with a number of case studies,e-Business in
Construction fills that gap. Starting with thetheoretical
aspects of e-commerce and moving on to consider
thespecifics of the construction context, it includes a
mechanism forthe assessment of the e-readiness of
construction sectororganisations. The middle part of
the book focuses on the role ofvarious technologies in
e-business, with examples included asappropriate.
This is followed by a discussion of practical, legaland
trust issues. The potential of next generation of
informationand communication technologies is also
addressed. With a fine blend of theoretical and
practical aspects ofe-commerce in construction, and
well illustrated with a number ofindustrial case
studies, e-Business in Construction will find
anappreciative audience of construction practitioners,
researchersand students at all levels.

Handbook of Research on Innovation and
Development of E-Commerce and EBusiness in ASEAN
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Ecommerce analytics encompasses specific, powerful
techniques for collecting, measuring, analyzing,
dashboarding, optimizing, personalizing, and
automating data related to online sales and
customers. If you participate in the $220 billion
ecommerce space, you need expert advice on
applying these techniques in your unique
environment. Ecommerce Analytics is the only book
to deliver the focused, coherent, and practical
guidance you’re looking for. Authored by leading
consultant and analytics team leader Judah Phillips, it
shows how to leverage your massive, complex data
resources to improve efficiency, grow revenue,
reduce cost, and above all, boost profitability. This
landmark guide focuses on using analytics to solve
critical problems ecommerce organizations face, from
improving brand awareness and favorability through
generating demand; shaping digital behavior to
accelerating conversion, improving experience to
nurturing and re-engaging customers. Phillips shows
how to: Implement and unify ecommerce analytics
related to product, transactions, customers,
merchandising, and marketing More effectively
measure performance associated with customer
acquisition, conversion, outcomes, and business
impact Use analytics to identify the tactics that will
create the most value, and execute them more
effectively Think about and analyze the behavior of
customers, prospects, and leads in ecommerce
experiences Optimize paid/owned/earned marketing
channels, product mix, merchandising,
pricing/promotions/sales,
browsing/shopping/purchasing, and other ecommerce
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functions Understand and model attribution Structure
and socialize ecommerce teams for success Evaluate
the potential impact of technology choices and
platforms Understand the implications of ecommerce
analytics on customer privacy, life, and society
Preview the future of ecommerce analytics over the
next 20 years

Encyclopedia of E-Commerce
Development, Implementation, and
Management
The spread of the Internet into all areas of business
activities has put a particular focus on business
models. The digitalization of business processes is the
driver of changes in company strategies and
management practices alike. This textbook provides a
structured and conceptual approach, allowing
students and other readers to understand the
commonalities and specifics of the respective
business models. The book begins with an overview of
the business model concept in general by presenting
the development of business models, analyzing
definitions of business models and discussing the
significance of the success of business model
management. In turn, Chapter 2 offers insights into
and explanations of the business model concept and
provides the underlying approaches and ideas behind
business models. Building on these foundations,
Chapter 3 outlines the fundamental aspects of the
digital economy. In the following chapters the book
examines various core models in the business to
consumer (B2C) context. The chapters follow a 4-C
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approach that divides the digital B2C businesses into
models focusing on content, commerce, context and
connection. Each chapter describes one of the four
models and provides information on the respective
business model types, the value chain, core assets
and competencies as well as a case study. Based on
the example of Google, Chapter 8 merges these
approaches and describes the development of a
hybrid digital business model. Chapter 9 is dedicated
to business-to-business (B2B) digital business models.
It shows how companies focus on business solutions
such as online provision of sourcing, sales, supportive
collaboration and broker services. Chapter 10 shares
insight into the innovation aspect of digital business
models, presenting structures and processes of digital
business model innovation. The book is rounded out
by a comprehensive case study on Google/Alphabet
that combines all aspects of digital business models.
Conceived as a textbook for students in advanced
undergraduate courses, the book will also be useful
for professionals and practitioners involved in
business model innovation, and applied researchers.

E-business and E-commerce Management
Business-to-consumer (B2C) and consumer-toconsumer (C2C) e-commerce transactions, including
social commerce, are rapidly expanding, although ecommerce is still small when compared to traditional
business transactions. As the familiarity of making
purchases using smart devices continues to expand,
many global and regional investors hope to target the
ASEAN region to tap into the rising digital market in
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this region. The Handbook of Research on Innovation
and Development of E-Commerce and E-Business in
ASEAN is an essential reference source that discusses
economics, marketing strategies, and mobile
payment systems, as well as digital marketplaces,
communication technologies, and social technologies
utilized for business purposes. Featuring research on
topics such as business culture, mobile technology,
and consumer satisfaction, this book is ideally
designed for policymakers, financial managers,
business professionals, academicians, students, and
researchers.

Ecommerce Analytics
[Administration (référence électronique)].

The E-Commerce Book
Aimed at students, this work covers various aspects
of e-business - focusing on sales and marketing, as
well as detailing procurement, supply chains, and the
legal and security considerations. It contains a range
of features to help you learn effectively including
margin definitions, international case studies,
activities and web links.

Encyclopedia of E-Business Development
and Management in the Global Economy
This research handbook provides a comprehensive,
integrative, and authoritative resource on the main
strategic management issues for companies within
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the e-business context. It covers an extensive set of
topics, dealing with the major issues which articulate
the e-business framework from a business
perspective. The handbook is divided into the
following e-business related parts: background;
evolved strategic framework for the management of
companies; key business processes, areas and
activities; and, finally, emerging issues, trends and
opportunities, with special attention to diverse Social
Web-related implications. The articles are varied,
timely and present high-quality research; many of
these unique contributions will be especially valued
and influential for business scholars and professionals
interested in e-business. Many of the contributors are
outstanding business scholars who are or have been
editors-in-chief of top-ranked management and
business journals or have made significant
contributions to the development of their respective
fields.
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