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Exceptional Service, Exceptional Profit
In A Wealth of Insight, more than thirty-five of the world's best luxury hoteliers
share exactly what it takes to lead and manage some of the most legendary hotels
and resorts. Each executive profile includes bite-size insights, stunning
photography and real-life examples on recruiting, culture, technology, marketing,
branding, personalization, authenticity, anticipation, design, partnerships and
more. Hoteliers also detail the most significant trends impacting the sector today,
and how those trends will shape the future of luxury hospitality. The sheer scale
and scope of this effort--to distill industry wisdom across two dozen countries--is
unprecedented. For aspiring and current general managers of luxury hotels, for
hospitality executives in search of a practical guide on how best to deliver a worldclass guest experience, and for the modern luxury traveler eager to go behind the
scenes, A Wealth of Insight is the holy grail of five-star leadership and
management.

Hotel Front Office
"Instructor resource center"--P. [4] of cover.

How to Buy & Run Your Own Hotel
This is the first text that has been developed specifically to examine what revenue
managers in the hospitality industry must know and do to be successful. Numerous
cases and practical examples are used to illustrate revenue management
concepts. Chapter ending questions and problems help them perform the
calculations and practice the decision-making skills that are used in the field. RM in
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Action shows how the revenue management principles can be clearly illustrated
using real-world examples reported in various news outlets. RM on the Web offers
sites listed on the Internet to provide supplemental information about a topic or
issue. Revenue managers will then gain hands-on skills to effectively manage their
inventories and prices.

Passionate Hoteliers
Employees are VERY important to the success of any business! However, feeling
unappreciated is the number one reason why employees leave their jobs. As
recruitment costs continue to rise, this does not have to be your reality. Caring for
someone is an action as a manager, you must put in some effort to connect with
your team to exhibit your thoughtfulness, concern, and compassion. Learn about
seven of those ways in this value-added booklet where author Jokima Hiller shares
her real-life experiences.

Introduction to Revenue Management for Hotels
Hotel Law, Transactions, Management and Franchising presents a practical guide
to the issues that face lawyers and industry leaders working in the hospitality field.
It aims to develop the reader’s understanding of the acquisition process and the
complex relationships in management and franchise deals that dominate the hotel
industry. This text is written primarily as a desktop reference for legal practitioners
working in the hotel law field and is also suitable for students studying towards
hotel and hospitality careers both at an undergraduate and law school or graduate
level. The highly experienced author, contributors and editors offer insights into
the industry players and their preferred positions, desired outcomes, and the
potential pitfalls that can ensnare even the most well-planned deals. With broad
coverage of the rapidly growing field of hospitality law—including gaming,
recreation, and amenities— the book’s approach examines the dominant models of
hotel ownership, management and franchising, and includes independent hotels
and the move towards complex resorts. The book’s coverage of key legal topics
ranges from real estate, to intellectual property, contracts, and finance.Hotel Law
will give readers an understanding of the hospitality industry from the perspective
of the transactional practitioner, while examining the multi-party relationships and
agreements that develop between an owner, operator, licensor and lender.

Hotel Operations Management
Hotels and Resorts
Success in the field of hospitality relies on delivering excellence, and in this guide,
hospitality legend AbdinNasralla provides advice on doing just that. Using the
wisdom he gained during his fifty-plus years of hotel experience, he sums up the
top criteria needed to prosper in the hospitality industry. As a leader who never
accepted anything that was just "good enough," Nasralla worked passionately
every single day. Now his guide can help you do the same. If you're a seeker
yearning for industry knowledge to help you build success as a hotel manager or
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owner, Passionate Hoteliers offers tips designed to quench your thirst and help you
strive towards bringing passion into everything you do.

A WEALTH OF INSIGHT
Chronicles the history of leading hospitality company Marriott International while
revealing J.W. Marriott, Jr.'s thoughts on his health, the impact of 9/11 on the
industry, and the 2011 appointment of a CEO from outside of the family.

How to Run a Great Hotel
"A humorous memoir by a veteran hospitality employee that reveals what goes on
behind the scenes of the hotel business. Includes tips on how to get the most out
of your hotel stay"--

Remodelista: The Organized Home
Want to make a big bet on an economic recovery in the U.S.? Start thinking small!
The growing popularity of penny stocks can be attributed to a combination of
increased understanding and tough economic times.??Penny Stocks For Dummies
explains the basics of penny stocks and provides expert guidance to help you get
involved right away. Penny Stocks For Dummies provides you with the information
and advice you need before considering an investment in penny stocks, as well as
the tools needed to make sound investments. You'll also get expert guidance on
identifying growth trends and market sectors positioned for rapid growth, finding
undiscovered penny stocks, and understanding the fundamentals of a potential
investment in penny stocks. Arms you with the know-how to properly identify, and
purchase, winning penny stocks Shows you how good money can be made from
these low-priced shares Gets you involved in Penny Stocks quickly, painlessly, and
on a small budget Penny Stocks For Dummies appeals to anyone who doesn't have
a lot to invest right now in the current economic climate, but who wants to multiply
what they do have.

Heads in Beds
Running a Restaurant For Dummies (9781119605454) was previously published as
Running a Restaurant For Dummies (9781118027929). While this version features
a new Dummies cover and design, the content is the same as the prior release and
should not be considered a new or updated product. The easy way to successfully
run a profitable restaurant Millions of Americans dream of owning and running their
own restaurant — because they want to be their own boss, because their cooking
always draws raves, or just because they love food. Running a Restaurant For
Dummies covers every aspect of getting started for aspiring restaurateurs. From
setting up a business plan and finding financing, to designing a menu and dining
room, you'll find all the advice you need to start and run a successful restaurant.
Even if you don't know anything about cooking or running a business, you might
still have a great idea for a restaurant — and this handy guide will show you how to
make your dream a reality. If you already own a restaurant, but want to see it get
more successful, Running a Restaurant For Dummies offers unbeatable tips and
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advice for bringing in hungry customers. From start to finish, you'll learn
everything you need to know to succeed. New information on designing, redesigning, and equipping a restaurant with all the essentials—from the back of the
house to the front of the house Determining whether to rent or buy restaurant
property Updated information on setting up a bar and managing the wine list
Profitable pointers on improving the bottom line The latest and greatest marketing
and publicity options in a social-media world Managing and retaining key staff New
and updated information on menu creation and the implementation of Federal
labeling (when applicable), as well as infusing local, healthy, alternative cuisine to
menu planning Running a Restaurant For Dummies gives you the scoop on the
latest trends that chefs and restaurant operators can implement in their new or
existing restaurants.

Running a Restaurant For Dummies
Manage Revenue explains essential principles behind successful revenue
management and how to effectively apply these principles in your hotel. These are
proven principles that the author has successfully used in his own career as a hotel
revenue manager. Since the revenue management and distribution scenes evolve
at a rapid pace, the goal of this book is to make sure the lessons contained within
will be as relevant in 10 years as it is in 2018. You will learn about revenue
management basics, forecasting, booking windows, pace, value pricing, direct
bookings, pricing, displacements analysis, group pricing, and much more. Your role
as a revenue manager is to be a hungry, data-driven general who combines your
own experience with data. Once you have some experience to lean back on, this is
an unbeatable formula for success.This book is written for beginners as well as
experienced hospitality professionals. The book provides you with a step-by-step
framework to practice successful revenue management, and it can be used as your
playbook to revert back to whenever you need guidance.

Penny Stocks For Dummies
The World Boutique Hotels Awards showcases the finest luxury boutique hotels
around the world, and is distributed internationally to the rooms of every member
hotel and other luxury locations. Building on the highly successful and
internationally recognized World Boutique Hotel Awards, this unique coffee tablestyle book not only promotes the extraordinary hotels but also tells the fascinating
stories of the people behind them: the owner s journey, their business ethos, and
their vision to create truly unique experiences."

Peter Saul: Professional Artist Correspondence, 1945-1976
Twenty-two years ago, author Peter Venison's Hotel Management became a best
seller in the hotel and tourism industry, labeled a "must read" on the curriculum of
every hotel school, and landed on the bookshelf of every hotel manager. Despite
many requests for a follow-up volume, Venison declined, on the basis that he had
nothing new to say. Now he does. Holed up for several weeks in five star hotels
while concluding a complicated business deal, Venison realized that the standards
offered by the industry still fall short of perfection. As a result, he has put pen to
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paper to produce this handy catalogue of suggestions to hoteliers, based upon his
considerable personal experience as a hotelier and perpetual hotel guest. 100 Tips
for Hoteliers guides you from the inception of a hotel to its opening and operation,
offering practical tips for each stage of the journey. It should prove equally useful
to hotel school students as a checklist of what they can expect, and also to
practicing hotel managers as a reminder of their responsibilities. Proceeds from the
sale of 100 Tips for Hoteliers will be donated to the Duke of Edinburgh Cup charity.

Managing Hotels
"Horst Schulze created a culture of service that should be a role model for all of us.
By committing to the highest standards of professionalism - and creating the right
systems to achieve them - he inspired thousands of people to embrace and
embody the core ideal of sheer unadulterated excellence. With this profoundly
useful book, Schulze now shares his story, and his methods, so that the rest of us
can be uplifted and taught by the master himself." -Jim Collins, author of Good to
Great, co-author of Built to Last "Horst Schulze's influence on my family and our
business is undeniable. His approach to customer service revolutionized the hotel
industry and set a high bar for all of us. His new book, Excellence Wins, weaves
Horst's personal story with the practical wisdom he's gleaned from an incredible
career of servant leadership. It's a must read for leaders and anyone passionate
about serving people." -Dan Cathy, chairman and CEO, Chick-fil-A *** CEOs.
Leaders without titles. Startups. Corporations. For-profits. Nonprofits. It doesn't
matter who you are or what you do - you want to become the best. You want to
win, every time. Horst Schulze knows how to win. In Excellence Wins, Schulze, in
his absolute no-nonsense approach, shares the visionary and disruptive principles
that have produced immense global successes over the course of his still-prolific
fifty-year career. As the co-founder and former president of Ritz-Carlton Hotel Co.,
Schulze fearlessly led the company to unprecedented multi-billion dollar growth,
setting the business vision and people-focused standards that made the RitzCarlton brand globally elite. Schulze's principles are both versatile and utterly
practical to leaders of every age, career stage, and industry. You don't need a
powerful title or a line of direct reports - you have everything you need to use
them right now. If you're searching for the blueprint to beating the competition and
out-performing everyone around you, look no further than Excellence Wins.
Schulze pulls no punches as a masterful guide to becoming the very best in a world
of routine compromise. Unleash the disruptive power of your true potential, own
your career trajectory, and experience the game-changing proof firsthand:
Excellence Wins.

Hospitality Employee Management and Supervision
This cutting edge and comprehensive book—with contributions from the star
faculty of Cornell University's School of Hotel Administration—offers the latest
thinking on the best practices and strategies for hospitality management. A must
for students and professionals seeking to enter or expand their reach in the
hospitality industry, The Cornell School of Hotel Administration on Hospitality
delivers the authoritative advice you need to: Develop and manage a multinational
career and become a leader in the hospitality industry Maximize profits from
franchise agreements, management contracts, and leases Understand and predict
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customer choices, and motivate your staff to provide outstanding service Manage
hospitality businesses and the real estate underlying the businesses Control costs,
coordinate branding strategy, and manage operations across multiple locations

Revenue Superstar!
Discover the secrets of world-class leadership! When it comes to refined service
and exquisite hospitality, one name stands high above the rest: The Ritz-Carlton
Hotel Company. With ceaseless attention to every luxurious detail, the company
has set the bar for creating memorable customer experiences in world-class
settings. Now, for the first time, the leadership secrets behind the company's
extraordinary success are revealed. The New Gold Standard takes you on an
exclusive tour behind the scenes of The Ritz-Carlton Hotel Company. Granted
unprecedented access to the company's executives, staff, and its award-winning
Leadership Center training facilities, bestselling author Joseph Michelli explored
every level of leadership within the organization. He emerged with the key
principles leaders at any company can use to provide a customer experience unlike
any other, such as: Understanding the ever-evolving needs of customers
Empowering employees by treating them with the utmost respect Anticipating
customers' unexpressed needs and concerns Developing and conducting an
unsurpassed training regimen Sharing engaging stories from the company's
employees--from the corporate office and hotels around the globe--Michelli
describes the innovative methods the company uses to create peerless guest
experiences and explains how it constantly hones and improves them. The New
Gold Standard weaves practical how-to advice, proven leadership tools, and the
wisdom of experts to help you create and embed superior customer-service
principles, processes, and practices in your own organization.

Excellence Wins
Hospitality Law: Managing Legal Issues in the Hospitality Industry, Fifth Edition
takes an applied approach to the study of hospitality law with its touchstone of
compliance and prevention. The book is highly pedagogical and includes many
interactive exercises and real world cases that help students focus on the practical
application of hospitality laws and model their decision process to avoid liability. As
a result, this book does look different than others on the market as the legal
information contained is carefully selected to specifically correlate with helping
students understand how to do the right thing, i.e., it is not a comprehensive book
on the laws. Barth immediately helps readers learn about the legalities of
situations and work through exercises – both individually and in groups -- to
effectively apply them to hospitality management situations. Many instructors
teach their course from a very applied perspective, which aligns with Barth’s
approach.

Overbooked
"This is a handbook for anyone from holidaymakers to hoteliers. We jump up and
down on a few choice beds, check out the start-ups breaking new ground and talk
to the CEOs of the best and biggest groups. Don't expect stuffy five-star finery Page 6/15
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our selection errs on the side of the honest, charming, quirky and independent.
Through interviews, in-depth reports, essays, insight and opinion, we explore the
state of the hospitality industry and make a case for why hotels are resolutely here
to stay." -- Monocle's website

The New Gold Standard: 5 Leadership Principles for Creating a
Legendary Customer Experience Courtesy of the Ritz-Carlton
Hotel Company
Being a revenue manager in the hotel industry requires mastering complex
systems, keeping abreast of evolving technologies and adapting to continuous
change. To be successful, the best revenue managers repeatedly ask difficult
questions, seeking answers that will safeguard the financial health of their hotels
and ensure their rooms are not only booked, but optimized. But what may surprise
you is that answers to these questions are more than attainable-they also
illuminate a set of simple rules that every revenue manager can follow. In this
book, Johan Hammer invites you behind the hotel reception desk, where he'll
explain the timeless principles he puts to practical use everyday in his position as a
Revenue & Distribution Specialist. With over 10,000 hours of hospitality
experience, he has not only asked the same questions you have countless times,
but has answered them enough to write rules that prove successful and are so
simple that even the newest revenue managers can follow them to become a
Revenue Superstar.

Hotel Front Office Management
A founder of the Four Seasons hotels shares the philosophy and values that he
credits with his brand's success, recounting his rise from a disadvantaged child of
immigrant parents while describing his commitment to superior design, quality
amenities, and excellent service.

7 Easy Ways to Show Your Employees You Care! a Booklet for
Hotel Managers and Others
The Cornell School of Hotel Administration on Hospitality
Hotels and Resorts: An investor's guide presents a comprehensive analysis of how
hotels, golf courses, spas serviced apartments, gyms and health clubs and resorts
are developed, operate and are valued. Drawing on over 18 years’ experience in
the leisure property industry, David Harper provides invaluable advice on how to
buy, develop and sell such properties. Working through the required due diligence
process for purchases, including how to identify a "good buy", through the "route
map" for a successful development and ending with how to ensure you maximise
your returns when selling the asset, this book covers the whole life-cycle of leisure
property ownership. Examples of valuations, development issues and sales
processes are taken from the USA, UK, France, Nigeria, Kenya, Australia, Hong
Kong, Singapore and Brazil provide in depth analysis on the similarities and
differences in approach to hotels and resorts in various parts of the world. This
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book provides invaluable guidance to international investors, developers, asset
managers and students in related subject areas.

Revenue Management for the Hospitality Industry
This Second Edition has been updated to include a brand new chapter on yield
management, plus a human resources chapter refocused to cover current trends in
training, employee empowerment, and reducing turnover. In addition, you'll
discover how to increase efficiency with today's hospitality technology--from
electronic lock to front office equipment.

Four Seasons
"Travel is no longer a past-time but a colossal industry, arguably one of the biggest
in the world and second only to oil in importance for many poor countries. One out
of 12 people in the world are employed by the tourism industry which contributes
$6.5 trillion to the world's economy. To investigate the size and effect of this new
industry, Elizabeth Becker traveled the globe. She speaks to the Minister of
Tourism of Zambia who thinks licensing foreigners to kill wild animals is a good
way to make money and then to a Zambian travel guide who takes her to see the
rare endangered sable antelope. She travels to Venice where community groups
are fighting to stop the tourism industry from pushing them out of their homes, to
France where officials have made tourism their number one industry to save their
cultural heritage; and on cruises speaking to waiters who earn $60 a month--then
on to Miami to interview their CEO. Becker's sharp depiction reveals travel as a
product; nations as stewards. Seeing the tourism industry from the inside out, the
world offers a dizzying range of travel options but very few quiet getaways"--

Check-in Check-out
Revenue Management is a sales technique based on the analysis of the different
variables that affect the purchasing decision of a consumer. With effective
management of revenue using Yield and Revenue Management you can maximize
the sales of a hotel's rooms and its different services and you can make them as
profitable as possible using the most adequate sales channel. This book is about
the basis of Revenue Management, the best tools that need to be applied, it covers
the importance of good online marketing and about how to manage your online
reputation. It includes some practical cases and examples. If you want to
understand Revenue Management in a concise way through real examples, this is
the book for you!

Chocolates on the Pillow Aren't Enough
In October 1985, at age twenty-seven, Danny Meyer, with a good idea and scant
experience, opened what would become one of New York City's most revered
restaurants—Union Square Cafe. Little more than twenty years later, Danny is the
CEO of one of the world's most dynamic restaurant organizations, which includes
eleven unique dining establishments, each at the top of its game. How has he done
it? How has he consistently beaten the odds and set the competitive bar in one of
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the toughest trades around? In this landmark book, Danny shares the lessons he's
learned while developing the winning recipe for doing the business he calls
"enlightened hospitality." This innovative philosophy emphasizes putting the power
of hospitality to work in a new and counterintuitive way: The first and most
important application of hospitality is to the people who work for you, and then, in
descending order of priority, to the guests, the community, the suppliers, and the
investors. This way of prioritizing stands the more traditional business models on
their heads, but Danny considers it the foundation of every success that he and his
restaurants have achieved. Some of Danny's other insights: Hospitality is present
when something happens for you. It is absent when something happens to you.
These two simple concepts—for and to—express it all. Context, context, context,
trumps the outdated location, location, location. Shared ownership develops when
guests talk about a restaurant as if it's theirs. That sense of affiliation builds trust
and invariably leads to repeat business. Err on the side of generosity: You get more
by first giving more. Wherever your center lies, know it, name it, believe in it.
When you cede your core values to someone else, it's time to quit. Full of behindthe-scenes history on the creation of Danny's most famous restaurants and the
anecdotes, advice, and lessons he has accumulated on his long and ecstatic
journey to the top of the American restaurant scene, Setting the Table is a treasure
trove of innovative insights that are applicable to any business or organization.

A Beginner's Handbook for Hospitality Sales
In a country where your profession decides your social status - with doctors,
lawyers and engineers breeding in every alley, where does a hotelier stand? This
story follows the lives of three hoteliers; each different and unique in their own
way, yet each on their path to success, and how one unexpected thing can change
the course of someone's entire life.About the Author: Rameez Hattur has worked in
Hospitality for over twelve years. Over his course, he has experienced the best and
the worst of the industry, and counts himself lucky to be a part of such a dynamic
industry. His mantra is simple: Lend ten people a helping hand, and at least one of
them will help you back. Born and brought up in Solapur, he now works as a
Manager in one of the most coveted 5-star hotels in Mumbai. After a long and
fulfilling day, he goes back home to his loving wife and son.

100 Tips for Hoteliers
Buy fewer (and better) things. Store like with like. Get rid of the plastic.
Display—don’t stash—your belongings. Let go of your inner perfectionist and
remember that rooms are for living. These are a few of the central principles
behind Remodelista: The Organized Home, the new book from the team behind the
inspirational design site Remodelista.com. Whether you’re a minimalist or
someone who takes pleasure in her collections, we all yearn for an unencumbered
life in a home that makes us happy. This compact tome shows us how, with more
than 100 simple and stylish tips, each clearly presented and accompanied by fullcolor photographs that are sure to inspire. Readers will learn strategies for
conquering their homes’ problem zones (from the medicine cabinet to the bedroom
closet) and organizing tricks and tools that can be deployed in every room
(embrace trays; hunt for unused spaces overhead; decant everything). Interviews
with experts, ranging from kindergarten teachers to hoteliers, offer even more
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ingenious ideas to steal. It all adds up to the ultimate home organizing manual.

The Hoteliers
This book is based on the premise that being good is just not good enough in
today's competitive environment. For hotel owners and managers who want to
achieve lasting business success through a root and branch review of key
processes, How To Run a Great Hotel is a 'must read'. It will serve as a personal
business consultant for the hotel professional, probing and testing their thinking
across four critical themes which are proven to drive excellence. The content
focuses less on day-to-day operations and more on big picture concerns such as
strategy development, enhancing leadership skills, engaging employees and
attaining customer focus, all of which are central to building a great hotel. Without
clear direction in these important areas to guide activities, ongoing daily effort can
be counterproductive. It's easy for hoteliers to lose sight of their goals when,
engulfed by operational demands, they are often forced to just do rather than to
think about what they are doing. This book provides the reader with an opportunity
to step back and take a fresh look at their hotel, no matter where it currently lies in
its life cycle. The purpose of the book is to get them to question what it is they are
doing, why they are doing it and to offer guidance on how they can make it even
better. The book is easy to read, practical, and action oriented. It will help the
reader to define clear plans with measurable goals for improved personal and
business performance. AUTHOR BIOG: Enda Larkin was born in Dublin, Ireland and
has over 25 years experience in the hotel industry having held a number of senior
management positions in Ireland, UK and the US. In 1994 he founded HTC
Consulting (www.htc-consult.com) which specialises in working with enterprises in
hospitality and tourism and since that time has led numerous consulting projects
for public and private sector clients throughout Europe and the Middle East. He
holds an MBA from ESCP-EAP Paris, a BSc in Management from Trinity College
Dublin and a Higher Diploma in Hotel Management from Dublin College of Catering.
He currently lives in Geneva, Switzerland and is a member of the Institute of
Hospitality. He may be contacted at info@htc-consult.com. CONTENTS:
Acknowledgements Foreword Preface Introduction Theme 1 - Define Direction
Chapter 1. What is a strategic map and how can it help you to achieve excellence?
Chapter 2. How can you create a strategic map for your hotel? Chapter 3. How can
you measure the impact of your strategic map over time? Theme 2 - Lead to
Suceed Chapter 4. What does leading people actually involve? Chapter 5. How can
you improve leadership effectiveness at your hotel? Chapter 6. How can you
measure leadership effectiveness over time? Theme 3 - Engage Your Employees
Chapter 7. What does engaging your employees actually involve? Chapter 8. What
can you do to more fully engage your employees? 9. How can you measure
employee engagement levels over time? Theme 4 - Captivate your customers
Chapter 10. What is SERVICEPLUSONE and why is it important? Chapter 11. How
can you attain SERVICEPLUSONE at your hotel? Chapter 12. How can you measure
the impact of SERVICEPLUSONE over time? Make it Happen Theme 1 - Define
Direction Theme 2 - Lead to Suceed Theme 3 - Engage Your Employees Theme 4 Captivate Your Customers Looking ahead Tools and Resources Index.

The Monocle Guide to Hotels, Inns and Hideaways
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Inside this book you will find the answers to set you, your team and your business
apart in your industry. From the cabin crew member who gives away prizes, to the
restaurant in downtown Philadelphia with knockout entertainments, you'll see how
service will always lead to the sale.

Manage Revenue!
The Beginner's Handbook in Hospitality Sales was created to give sales executives
entering the hospitality industry a quick introduction on how to succeed in
hospitality sales. It serves as a crash course and provides friendly advice and
helpful tips on what to do and what not to do in those first few crucial months of
onboarding. Accelerating your learning curve, leave your competition behind and
help increase your hotels profitability. This practical and usable handbook will
teach you how to start your career in the hotel industry on the right foot and how
to avoid landmines that might get in your way. Authored by well-known hospitality
and tourism industry expert, John C. Dunn; this guide will increase your
productivity and teach you practical and actionable sales principals used by highly
successful hospitality sales professionals.

The Book of Boutique Hotels
This exciting new volume in the Brandlife series profiles the world's best conceived
and realized brand identities for hotels and hostels. Beginning with interviews of
some of the leading hoteliers profiled, Hip Hotels and Hostels reveals the
challenges as well as rewards of building a distinctive brand in today's climate.
Features graphic identities, interiors and architecture as well as expert talks with
designers and creative directors.

Setting the Table
An epistolary history of postwar American art through the weird and wonderful
mind of Peter Saul Painter Peter Saul (born 1934), considered one of the founding
fathers of pop art but certainly not reducible to that movement, is best known for
his cartoonish paintings in Day-Glo hues satirizing American culture. Saul was born
and raised in Northern California, attended Washington University, lived in Europe
from 1956 to 1964, and then settled in Marin County from 1964 to 1976, where he
found a community and began to make his reputation. The story of Saul's
development in these crucial years is narrated by the artist himself in Peter Saul:
Professional Artist Correspondence, 1945-1976. The letters in this volume, first to
Saul's parents and then to his dealer, Allan Frumkin, are intimate and wideranging, full of the same kind of observations that make Saul's work so compelling.
Throughout this period Saul was concerned not only with making his work but also
making his life as an artist. The book is therefore very much the story of an artist
finding his voice and then attempting to understand and participate in "the art
world," as Saul worked first through pop, then "funk," and then essentially created
his own category. Taken together, the letters in this book form not just an
autobiography of the artist, but a memoir of American art history at a critical
moment.
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Brandlife
Success in today’s rapidly changing hospitality industry depends on understanding
the desires of guests of all ages, from seniors and boomers to the newly dominant
millennial generation of travelers. Help has arrived with a compulsively-readable
new standard, The Heart of Hospitality: Great Hotel and Restaurant Leaders Share
Their Secrets by Micah Solomon, with a foreword by The Ritz-Carlton Hotel
Company’s president and COO Herve Humler. This up-to-the-minute resource
delivers the closely guarded customer experience secrets and on-trend customer
service insights of today’s top hoteliers, restaurateurs, and masters of hospitality
management including: Four Seasons Chairman Isadore Sharp: How to build an
unsinkable company culture Union Square Hospitality Group CEO Danny Meyer: His
secrets of hiring, onboarding, training, and more Tom Colicchio (Craft Restaurants,
Top Chef): How to create a customer-centric customer experience in a chef-centric
restaurant Virgin Hotels CEO Raul Leal: How Virgin Hotels created its innovative,
future-friendly hospitality approach Ritz-Carlton President and COO Herve Humler:
How to engage today’s new breed of luxury travelers Double-five-star chef and
hotelier Patrick O’Connell (The Inn at Little Washington) shares the secrets of
creating hospitality connections Designer David Rockwell on the secrets of building
millennial-friendly restaurants and hotel spaces (W, Nobu, Andaz) that resonate
with today’s travelers Restaurateur Traci Des Jardins on building a “narcissismfree” hospitality culture Legendary chef Eric Ripert’s principles of creating a great
guest experiences, simultaneously within a single dining room. The Heart of
Hospitality is a hospitality management resource like no other, put together by
leading customer service expert Micah Solomon. Filled with exclusive, first-hand
stories and wisdom from the top professionals in the industry, The Heart of
Hospitality is an essential hospitality industry resource. As Ritz-Carlton President
and COO Herve Humler says in his foreword to the book, “If you want to create and
sustain a level of service so memorable that it becomes an unbeatable competitive
advantage, you’ll find the secrets here.”

Without Reservations
Prepare future hotel general managers to efficiently supervise and run a midsize
full-service hotel. Hotel Operations Management provides an up-to-date and
comprehensive examination of all aspects of hotel administration from the
viewpoint of the hotel general manager. Detailed information addresses the
operating departments of a full-service hotel: Human Resources; Controller; The
Front Office; Housekeeping; Food and Beverage; Safety and Property Security;
Sales and Marketing; Accounting; and Facility Engineering and Maintenance. Indepth discussions highlight the importance of human resources in the laborintensive hotel industry, franchising and contract management of properties in an
ever-decreasing "Mom and Pop" segment, and hotel management in a global
environment. Updated throughout to ensure that readers have the latest
information, the Third Edition also includes new case studies, an entirely new
chapter on guest services, and new end-of-chapter questions. This accurate book
will give prospective hotel managers insight into all of the procedures effective
managers use to ensure their hotel¿'s--and their own--success.
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The Heart of Hospitality
"Filled with treasure and big ideas, this book will help you become exceptional." SETH GODIN In a tight market, your most powerful growth engine-and your best
protection from competitive inroads-is this: put everything you can into cultivating
true customer loyalty. Loyal customers are less sensitive to price competition,
more forgiving of small glitches, and, ultimately, become "walking billboards" who
will happily promote your brand. In Exceptional Service, Exceptional Profit, insiders
Leonardo Inghilleri and Micah Solomon reveal the secrets of providing online and
offline customer service so superior it nearly guarantees loyalty. Their anticipatory
customer service approach was first developed at The Ritz-Carlton as well as at
Solomon's company Oasis, and has since proven itself in countless companies
around the globe-from luxury giant BVLGARI to value-sensitive auto parts leader
Carquest, and everywhere in between. Now, readers can take the techniques that
minted money for these brands and apply them directly to their own businesses.
As Ken Blanchard writes, "Leonardo and Micah's philosophies, rules, and winning
examples of service excellence will make you want to implement their suggestions
immediately in your own organization." Filled with detailed, behind-the-scenes
examples, the book unlocks a new level of customer relationship that leaves your
competitors in the dust, your customers coming back day after day, and your
bottom line looking better than it ever has before.

Celebrity Service
A practical resource for managers and supervisors in hospitalitybusinesses In many
hospitality establishments, one manager or supervisor isthe entire human
resources department, making all the hiring andtraining decisions, often without
having a formal human resourcesbackground. Filling this knowledge gap,
Hospitality EmployeeManagement and Supervision provides both busy
professionals andstudents with a one-stop comprehensive guide to human
resources inthe hospitality industry. Rather than taking a theoretical approach, this
text provides ahands-on, practical, and applications-based approach. The
coverageis divided into four sections: legal considerations, employeeselection,
employee orientation and training, and communication andmotivation. Each
chapter in this lively and engaging text features: Quotations--Various practitioners
in the hospitality industryhighlight the chapter's focus Chapter Objectives and
Summaries lay out key concepts and then,at the end of each chapter, review them
HRM in Action features highlight real-world HRM experiencesthat relate to the
content presented in each chapter Tales from the Field--Hospitality employees
provide accounts ofthe various challenges they face in the industry Ethical
Dilemmas--Scenarios from the hospitality industry whichemphasize the role ethics
plays in every aspect of the hospitalityindustry Practice Quizzes and Chapter
Review Questions reinforce studentcomprehension of key concepts Hands-On
HRM--Mini-cases based on real-world situations withdiscussion questions Chapter
Key Terms--Bolded within the chapter and then listed atthe end of each chapter
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Praise for Chocolates on the Pillow Aren't Enough "Jonathan recognizes that in
today's Internet-fed, savvy-consumer world, it is the people-to-people connections,
regardless of price point, that differentiate a customer's experience. Gimmicks
come and go, but without sincere and caring people delivering the overall
experience, from start to finish, well, it's true--chocolates on the pillow are not
enough. A great read!" —David Neeleman, founder and CEO, JetBlue Airways
Corporation "If you don't work for your customer, you're not doing your job. Who
better to turn to for lessons in great customer experiences than Jonathan Tisch? He
has long been one of the most respected leaders in travel and hospitality, and
when it comes to treating all customers like guests, to put it simply, he gets it. And
then some." —Millard S. Drexler, Chairman and CEO, J. Crew Group "What brings
customers back to my restaurants? Why do viewers watch my TV show? It's more
than Bam! It's delivering a kicked-up customer experience. Tisch is the guy who
knows how to do this best. His book gives the inside scoop on how to excite your
customers and bring 'em back for more." —Emeril Lagasse "Attention to detail,
passion, and dedication are a few of the things that made me successful as an
athlete. Jonathan knows that by doing the same in business, you maximize the
customer's experience and outscore the competition." —Tiki Barber
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